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'Epeuva ayopag yla to Kpaoi otn A.A. Kivag

H ayopd kpaotou g A.A. Kivag anoTteAel pia ano Tig Taxutepa avamnTtuoCOUEVEG AYOPEG
€L0AYOUEVOU OLVOoU, hE TOV ETNAOLO PUBUO AUuEnong Tnv TEAEUTALA TIEVTAETLA va UTIEPPALVEL TO
30%. H dLapkng augnon tTng KaTavaAwong Kpaolou ouvoeeTal UE TNV augnon Tou dLabeotLuou
EL00ONMATOG EVOG CUVEXWG OLEUPUVOUEVOU KATAVAAWTLKOU KOLVOU, AAAA Kal Thv avadelén
TOU KPAOLoU WG CUMPOAOU KUPOUG KAl KOWVWVLKAG Kata&iwong.  Ta ewcayopeva kpaota
XAipPouV, YEVIKA, NEYAAUTEPNG EKTLPUNONG artd Ta eyXwpLa, AOyw TnG ToLOTNTAG KAl TNG
(PNUNG TOUG, AAAA KATEXOUV AKOPA £vVa TIOAU PLKPO PEPLBLO TNG ayopag. OL uEYAAEG
EYXWPLEG OLVOTIONTLKEG ETALPELEG BLABETOUV EKTETAPEVA BiKTUA dLAVOUNG KAl EAEYXOUV £va
ONMAVTIKO KOYUATL TNG Ayopag, EVW TA ELCAYOUEVA TIPOTLHWVTAL OE XWPEOUG MAlLKNG
€0TLAONG KAl Ao UPnAA €L00ONUATLKA OTPpwPATA. Ta YAAALKA Kpaold nyEPOVEUOUV TNG
ayopag e.oayouevou oilvou, evw eTovTal Kpaola Tooo tou Neou Koopou (AuotpaAia, XiAn,
HIMA), 6oo kat tou MNMaAawou (loTtavia, ItaAia, MNepuavia, Auotpia) o€ yla ayopd mou akoua
eivat "avolytn"yla OAeg TIG XWPEG.

Ta eAANVIKG Kpaold £xouv rapoucia Alywv xpovwy otnv Kiva, pe yikpd pepidlo ayopdg ota
€Loayoueva Kpaold Kat JAAAov arooTIaCUATLKY TIapoucia, o€ eTinmedo tatpelwy. NapoAa
QUTA, OL TIPOOTITLKEG TIOU dLavoiyovTal €ival EUVOIKEG, AOYw TNG aANaTtwdoug avantuéng g
ayopdg Kat Tng urap&ng, akoun, HEYAAwWY TIEPLBWPLWY BLEICOUONG OE PLa ayopd Tou deV €XEL
OKOPA ATIOKPUOTAAAWOEL DOUEG, TIPOTLMNOELG KAL OLVLIKN) KOUATOUpPA. Artatteital, Opwg,
€0VIKI)/KAQDBLKY) OTPATNYLKN OTOXEUON KAl JAKPOTIPOBETUN BECUEUCT YLA TIPOCPOPA EVOG
TIOLOTLKOU KAl O€ ETILMEDO TIOLKLALAG, QPLYWS EAANVLIKOU Olvou.

OAOKANPN TNV £pEUVA PTIOPELTE va TNV avalntnoete otnyv tornobeoia tou site Marketing
&amp; Branding / Avagpopeg Mpeofewwv / Acia / Kiva
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