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MTwTIkA Nopeia Twv EAANVIK® Vv e§aywyw v oivou otn Pwolkn ayopd kataypagpel ekBeon tou O.E.Y.
™ng EAAnvikng MpeoBeiag otnv Mooxa

EKTEV avagpopad yla tnv pwoLKn ayopad oivou aneoTeLAE TO YpaPeio OLKOVOULKWY Kal
Epnopikwy YmoBeoswv tng EAANVIKNG MpeoBeiag otn Mooxa.

2T PWOLKN ayopd TIOU ATIOTEAEL KAl CUPPWVA PE TO ZTPATNYLKO XedLaouo marketing kat
Branding Tou EAANVIKOU KpaoLou, ayopd oTtoxo, dtaktvnonkav to 2009 696,4 k. Aitpa oivou,
€K TWV OTIoLWV TO 32% TapAyeTal EYXWPLA.

H katavaAwon oivou pexpt To 2008, napouciace dpapaTLKi HELWON, oTa 5,4 It KATA KEPAAV
otav 1o 1984 avepyotav ota 19 It Kata KEPAATv.

2Tnv €KBeon ava@EPovTaL, OL AVACTAATIKOL TIapAYOVTEG (UTIEPOYKA TIEPLBWPLA KEPDOUG GTO
XOVOPEUTIOPLO KAL ALAVEUTIOPLO) TToU €UBUvVOVTAL yLa Thv apyn €EEALEN TG ayopag, n
ETIOPAON TNG OLKOVOULKNG KPLONG OTNV KATAvaAwaon, EVw 0TnV avaAuon TwV EL0aywywy,
onuelwveTatl otL N EAAGda KatexeL Tnv 26n Kat 24n Beon, ano arnoywn nocotnTag Kat agiag ye
402.021 It a&iag 971.700 $ HMA, kataypagovtag ntwon 56% kat 54% avtioTolXa CUYKPLTIKA
ME TO TIPONYOUUEVO £TOG.

2NV avagopaq, rmapatibevral ETiong Kat To pUBPLOTLKO TTIAALCLOo, TIPOCRaoNG oTh PwWoLK
ayopa.

To MTANRPEQ KELPEVO TNG €KBeoNG, Ba avaptnbeil aueca oto 1edio Tou site Tou apopa To
Marketing Branding/Avagpopeg MNMpeopelwv/Eupwnn/Pwaia.




