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OL KavovLouoL yLa Tn oruavon Twy APEPLKAVLIKWY OLlVWV JTTopel ouvtoua va aAAa&el. Mpwta
art’ OAQ Pe TNV UTIOXPEWOT va avapepBouv Ta aAAEPYLOYOVA CUCTATLKA KAl TO BPETITIKO
TIEPLEXOPEVO TNG PLAANG KAL OTN CUVEXELA PE £VA TIOAU TILO QUCTNPEO TTIAALOLO 600V agopad TN
XPrI0N OPLOPEVWYV OPWV, OTIWG N TIEPLOXT, APLOUOG PLAAWY 1) O AUTIEAWVAG.

Ot opyaviopoi eAeyyou exouv uttopaiAel otnv ATTB (Alcohol and Tobacco Tax and Trade
Bureau) pla mpodTtaon yla va eTipulacoeTal o 0pog «Ktriua» Povo yla ta napayopeva evtog
TOU KTNuaTtog Kpaotd, yta mpotacn mou TapaKoUVNoE OJWGS TOUG OLVOTIapaywyoug aThv
KaAwpopvia. "Eival eva kafavi tiou Bpalel” Acel o Wendell Lee, diknyopog tou Wine Institute:
“H 18ea powbnenke Pe Ta YATIa CTPAPPEVA OTNV AvTidpaon Twv VEwV. H urtoxpewon
avaypagpng Twv Bepuidwy, TOU TTOCOCTOU TWV UdPOYOVAVOPAKWY Kal TWV TIPWTEIVWYV €ivat
npog Beopobetnon”

To Wine Institute kat oL HEYAAEG OLVOTIOINTLKEG ETILXELPNOELG TNG XWwpag onwg n Diageo
a&LoOAOYOUV OTL £VAG TILO AUCTNPEOC OPLOPOG TWV ETILTPETIOPEVWYV EVOELEEWY OTLG ETIKETEG, Ba
arnoduvapwoelg Tig HIMA oTig dlanpayuateuoelg ue tnv Eupwraikn Evwon, mou
XPNOLUOTIOLEL TLG EVOELEELG, IE TPOTIO TILO AVTAYWVLOTLKO.

“H dloiknon tou Wine Institute 6a avtidpacel pe cuveon. H BeoTilon vewv Kavovwy
ETIKETAPLOPATOG TN OTLYMN) TIou N Eupwrin OKOTIEUEL va TIPOATATEUEL OPLOPEVEG
napadooLakeg evaci&elg dev sival Xwpig Kivouvo” avagpepouv EMAyYEAUATIEG TWV
KAALPOPVETLKWY OLVWV




